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Bamboo has been an indispensable component for the development of Japanese culture
since the ancient time, used in various scenes of our daily life. As the use of the bamboo
decline, it is of great concern for the society that the wisdom, knowledge, technology,
and system in the diverse use of the bamboo resource would die out. On the other hand,
there are new opinions and attempts for the use of the bamboos. Clear from these trends,
we are nearing a decisive turning point for the future of the bamboo resource utilization.
In my study, I name those elderly as “bamboo master”(Chikurin Okina) who has been
involved in bamboo harvest, planting, production, craftworks. Because these masters
are entering their 80s and 90s, it is high time to record the history of the masters. |
focused on the Kyusyu area as the major bamboo production area, conducting about 80
interviews in order to capture the reality surrounding the bamboo resource. In addition
to the interviews, the administrative and domestic materials are studied. Based on
these studies, | examined the mechanism and future policy of the bamboo resource
utilization. Despite the popularity of the bamboo in the contemporary society, the
problem lies at the scarcity of consuming and producing bamboos in reality. Thus, I
propose following seven points to bring the idealized bamboo to the real world:

[Proposal 1] Produce the Japanese bamboo culture domestically

[Proposal 2] Promote sales of Japanese brand bamboos and bamboo products abroad

[Proposal 3] Develop bamboo side-business society from an individual master

[Proposal 4] Create sales network that promotes use of the bamboos

[Proposal 5] Establish lifestyle that use or eat bamboos

[Proposal 6] Balance the culture of bamboo with other nature, such as mountains,
rivers, grasses, and trees.

[Proposal 7] Continue to sustain the bamboo mountains, forests, materials, products,
and the bamboo shoots

We regard the bamboo master as the key actors in promoting the individual proposals

mentioned above.
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